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“The concept of interculturalism has been 
increasing its effect in the world and has 
continuously been turning into a more 
global aspect. Intercultural interaction has 
also started to use a silent and universal 
language to bring cultures together, make 
them stand side by side and face to face 
according to the present conditions.

The culture, which is weak in this 
intercultural interaction, is deemed to be 
lost or changed being defeated by the 
stronger ones.

Thus, cultural diplomacy emerges where it 
is necessary to avoid conflict or 
assimilation of cultures, and even to create 
a more dominant one.” (Okur et al. 2021)



Key 
Questions

• What is being represented in Cultural 
Diplomacy and Nation Branding 
efforts? And Why is it important?

• Is it possible to control the nations’ 
image?

• How do we define national identity 
within and a part of Europe, 
especially among CEE nationals in a 
pan-European multicultural context?







Methodology



National 
Cultural 
Institutes 
(NCIs)

• Traditionally established and funded by 
governments

• Main mission: present and promote national 
culture and language

• NCIs have a greater role in constructing a 
contemporary image of their member states 
and advancing its qualities which means they 
contribute to nation branding, country image 
and reputation. (Smits et al. 2016)

• National Cultural Institutes (NCIs) play a crucial 
role in shaping a country’s image through 
cultural exports (Paschalidis, 2009).

• NCIs can observe and analyse foreign 
perceptions of their representative country and 
set guidelines for other actors contributing to 
nation image-making.

• The role of National Cultural Institutes (NCIs) 
and their network expansion is becoming 
increasingly significant, yet cultural policies are 
often underestimated domestically, extending to 
cultural relations and diplomacy in foreign 
policy.



Nation 
Branding: 
Crafting a 
National 
Image





Viewpoint:
Cultural Diplomacy 
and Nation Image



Results



Strategic Adaptation to Local Contexts



The Impact of Pan-Europeanism and Globalism 
on Local Cultural Engagement



Shared Historical Narratives, Cultural Heritage 
and Contemporary Relevance



Survey 
Analysis: 
Viewpoints 
on Slovak 
National 
Identity



Findings from 
the Survey





Perspectives on Nationalism



Cultural Pride and Heritage Preservation, Family and Roots



Ambivalence or Criticism Regarding Political Nationalism





Competition between National Identity and Global Identity



Conclusions



Conclusions



Who we were, who we are, 
who we want to be?



Recommendations for Future Branding Strategies 
of the Slovak Republic
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